
CSU Research Output 
http://researchoutput.csu.edu.au 

 

 
This is the Author’s version of the paper published as: 
 
Author: B. Chatterjee 
Author Address: bchatter@csu.edu.au 
Title: Highlights in annual reports: Its perceived usefulness 
Year: 2007 
Journal: International Journal of Commerce and Management 
Volume: 17 
Pages: 166-177 
ISSN: 1056-9219 
URL: 
http://www.emeraldinsight.com/Insight/ViewContentServlet?Filename=Published/Em
eraldFullTextArticle/Articles/3480170110.html 
Keywords: Financial highlights, Annual reports, Users’ needs 
Abstract: ‘Financial Highlights,’ as the name suggests should contain those 
information items that are perceived to be useful by the users of annual reports. This 
paper investigates whether the ‘financial highlights’ section of annual reports of a 
sample of Indian companies satisfy the information requirements of investors. The 
paper uses the framework developed by Joshi and Abdulla (1994) in this regard. The 
result being most of the Indian companies surveyed do not disclose information that 
is perceived by users of this section in India as significant. 

 

 

 

 



 1

 

 

HIGHLIGHTS IN ANNUAL REPORTS - ITS PERCEIVED 

USEFULNESS  

 
Bikram Chatterjee 

 
‘Financial Highlights,’ as the name suggests should contain those information items that are perceived to be 
useful by the users of annual reports. This paper investigates whether the ‘financial highlights’ section of annual 
reports of a sample of Indian companies satisfy the information requirements of investors. The paper uses the 
framework developed by Joshi and Abdulla (1994) in this regard. The result being most of the Indian companies 
surveyed do not disclose information that is perceived by users of this section in India as significant. 
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INTRODUCTION 
 
Different components of annual reports of companies have been the center of investigation by 
large number of researchers in recent times. The reason is the annual report of a company acts 
as the traditional and statutory formal communication medium between a publicly listed 
corporation and its interested parties (Stanton, Stanton and Pires, 2004).  Annual reports are 
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also the main medium by which a company conveys information about its operations to users 
(Ahmed, 1994). Annual reports are extremely significant sources of company information 
(Stanga, 1976).  
 
The study of impression management in annual reports has been the center of attraction by 
large number of researchers (Stanton, Stanton and Pires, 2004; Beattie and Jones, 2000). The 
study of impression management is significant since systematic differences in them 
undermine the comparability of accounting reports (Beattie and Jones, 2000).  
 
Researchers have mainly given attention to financial graphs (Beattie and Jones, 2000; Beattie 
and Jones, 2001; Beattie and Jones, 2002), use of different languages (Courtis and Haasen, 
2002) and management commentary (Teixeira, 2004) component of annual reports. However, 
‘financial highlights’ as a component of annual reports have not been studied till now. On the 
other hand, the significance of highlights in annual reports have been noticed at a survey of 25 
professional investment analysts including several London-based analysts, who were familiar 
with the leading New Zealand companies, as they considered ‘General Highlights’ to be of 
considerable information value (National Business Review, 1992, p. 35).  
 
The users should have a reasonable right to information and their information requirements 
should be recognised in corporate reports (Joshi and Abdulla, 1994; Cook and Sutton, 1995). 
However, companies need to provide that information required by users in a summary format 
so that it adds value to shareholders (Cook and Sutton, 1995). Investors often find it difficult 
to get the time to sit down and read annual reports (Scott and Smith, 1992). Hence, ‘financial 
highlights’ section of annual reports has considerable value to users of financial information 
and specifically to investors.  
 
There has not been any research done in regard to Indian companies as to whether their 
‘financial highlights’ section of annual reports satisfies the requirements of annual reports’ 
users. Hence, the aim of this paper is to investigate as to whether the ‘financial highlights’ 
section of annual reports satisfies the requirements of investors, who represents a section of 
users of annual reports.  
 

 
LITERATURE REVIEW 

Study of annual reports  
Stanton, Stanton and Pires (2004) examined the outcomes of impression management in 
annual reports on stakeholders. The authors suggest by taking the case of a large Australian 
retailer that respondents who read the full annual report including financials gained a more 
favourable impression than who read only parts of the report. They also opine that the 
assumption that the front half of an annual report seems to overwhelm the more trustworthy 
back half with its audited financial statement, did not hold true in their study.  
 
Beattie and Jones (2000) investigated the extent to which impression management with the 
use of financial graphs occur in annual reports of companies of primarily domestically-listed 
only enterprises in six countries, that is, Australia, France, Germany, the Netherlands, the 
United Kingdom (U.K.) and the United States (U.S.). The authors conclude that, in some 
countries, financial graphs are used selectively and display measurement distortion. This has 
been evidenced in regard to Australia, the U.K., and the U.S. in context to selectivity and for 
the Netherlands and the U.S. with regard to measurement distortion. The authors state that the 
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motivation behind this nature of graphical representation is to portray a more favourable view 
of financial performance than the actual one.    
 
Beattie and Jones (2001) examined an aspect of voluntary reporting practices of companies, 
that is, graphical reporting practices of 50 companies in each of six important countries 
worldwide such as, Australia, France, Germany, The Netherlands, the UK and the US. Issues 
in regard to the existence of graphs, existence of Key performance variable (KPV) graphs, 
topics graphed, prominence of presentation and length of time graphed has been examined. 
The authors found minute variation in the percentage of companies using graphs. KPVs such 
as sales, earnings, dividends per share (DPS), earnings per share (EPS), return on capital 
employed (ROCE) and cash flow have been graphed by over 25% of companies in each of 
these countries. Differences between these countries concerning KPVs existed as only French 
and Dutch companies graphed cash flow, only U.S. companies graphed ROCE, while German 
companies graphed only sales. Some evidence has been found that suggest that graphical 
practices in the micro-based countries (Australia, the Netherlands, the U.K., and the U.S.) 
were notably different from those in the macro-based countries (France and Germany). 
However, these results were basically driven by Germany than France. 
 
Beattie and Jones (2002) suggest after a laboratory study that using realistic graph stimuli 
provide strong evidence that, in regard to financial performance evaluation tasks, graph slope 
notably affects specific conceptual categories which are used in reading graphs as well as the 
accuracy of comparative judgements. Hence, sub-optimal slope parameters may result in 
distorted judgements of corporate financial performance by users. Specifically, financial 
graphs with large slope parameters portray stronger growth than those with small slope 
parameters. The authors further reveal that their study of corporate practice of 250 U.K. 
companies suggest that the majority of key financial graphs contained in corporate annual 
reports exhibit slope parameters which significantly depart from the optimum, that is, 45 
degree. Hence, perceptions of users in regard to the performance of these companies are likely 
to be distorted.  
 
Courtis and Hassen (2002) studied whether bilingual narrative reporting affects reading ease. 
The authors measured the readability levels of the chairman’s address written in English and 
Chinese for a sample of 65 Hong Kong annual reports, and written in English and Malay for a 
sample of 53 Malaysian annual reports. Identical passages from the chairman’s address in 
both languages were scored by Flesch and Yang formulas for Hong Kong, and Flesch and 
Yunus formulas for Malaysia. The authors suggest that the indigenous language version was 
easier to read than its corresponding English version. The evidence also reveals that the 
English passages in Malaysian annual reports are generally easier to read compared to Hong 
Kong annual reports. Hence, transnational analysts and investors reading the English versions 
experience diversity across jurisdictions.  
 
Teixeira (2004) suggests that management commentary and non-financial information is 
equally significant in an annual report as that of financial statements. The objective of 
management commentary is to present an explanation by management of the financial 
statement outcomes by taking the entity’s operating environment as the basis. Management 
commentary can be incomplete and biased if it does not report information in regard to 
negative aspects together with positive ones. The author differentiates between the purpose of 
financial statements and management commentary by stating that financial statements should 
only report outcomes together with the measurement and recognition policies that are used to 
measure these outcomes. On the other hand, management commentary should focus on 
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identifying and describing the main business, together with operational and strategic factors 
facing an entity.  
 
Ahmed (1994) studied the annual reports of 63 Bangladesh listed companies on Dhaka Stock 
Exchange. The author suggests that the disclosure levels in the balance sheet, profit and loss 
statement and notes for accounting policies were of relatively high level, mainly because of 
the enforcement of the Securities and Exchange Rules 1987 and due to the adoption of 
selected international accounting standards affecting those statements and notes. 
Multinational companies and large audit firms had a notable impact on the overall quality of 
disclosure in annual reports of companies in Bangladesh.  On the other hand, the qualification 
of the principal accounting officer of the company was moderately associated with the quality 
of disclosure.   
User needs in annual reports  
Joshi and Abdulla (1994) emphasised that information requirements of users of annual reports 
should be recognised by companies. The authors analysed 157 responses received from 
‘sophisticated investors’ and 55 responses received from ‘non-sophisticated’ investors 
residing in Bombay of India. Here ‘sophisticated investors’ refer to professional chartered 
accountants-cum-investors and accounting teachers-cum-investors and ‘non-sophisticated 
investors’ refer to other investors. It was found that both the groups ranked value added 
statement and cash profit per share as very significant. Indian companies did not use to 
disclose these two information items at that time. Significant differences have been observed 
in regard to information requirements of ‘sophisticated investors’ and ‘non-sophisticated 
investors’ in regard to 37 items of information.  
 
The issue of users’ needs in annual reports has been addressed by Stanga (1976) as well. The 
author analysed 275 completed questionnaires received from Chartered Financial Analysts 
(CFAs) to rank 79 information items by taking the significance level assigned by these 
respondents as the basis. Then, the author examined the annual reports for the fiscal periods 
ending from October 31, 1972 through September 30, 1973 of 80 companies from “Fortune 
1,000” to investigate as to whether these annual reports contain those information considered 
significant by the respondents. The author suggests that there were deficiencies in the 
published annual reports of large industrial firms. Secondly, differences in size of companies 
could not explain the differences in disclosure in annual report among large industrial firms. 
Finally, the industry variable played a relatively significant role in helping to explain the 
differences in the extent of disclosure in annual report among large industrial firms.  
 
Cook and Sutton (1995) stresses on the fact that companies should focus on the information 
requirements of shareholders so that the annual report satisfies their needs. Preparing 
summary annual reports rather than engaging into information overload by providing a 
detailed annual report can satisfy their needs. Hence, companies should disclose main pieces 
of information in a clear and understandable format in a summary annual report that will 
increase the relevance and value of annual reports in communicating company information to 
shareholders. 
 

Most of the studies concentrating on annual reports as discussed above are based on 
developed countries and none of the above studies focussed on ‘financial highlights’ 
component of annual reports, though emphasising the need to provide company information 
in summary format (Cook and Sutton, 1995) and the significance of ‘highlights’ in annual 
reports (National Business Review, 1992, p.35). The need to address the information 
requirements of users in annual reports has been stressed in several studies (Joshi and 
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Abdulla, 1994; Stanga, 1976; Cook and Sutton, 1995). This has provided motivation for this 
study, to explore whether information items disclosed under ‘financial highlights’ section of 
companies of an emerging economy, that is, India satisfies the information requirements of 
investors from this section of annual reports.  

 
PROFESSIONAL ENVIRONMENT OF INDIA 

 
Gernon and Wallace (1995), refers Professional slice to “events and/or trends bearing on the 
determination of roles and relationships in the accounting profession (for example, new 
approaches to the teaching of accountants)” (p. 60).  
 
In India, the main source of regulation in regard to accounting are as follows: 

 Companies legislation (Companies Act 1956 presently known as Companies 
(Amendment)/ (Second Amendment) Act 2002) 

 The Stock Exchange Listing Requirements (Securities & Exchange Board of India 
(Amendment) Act, 2002) 

 Indian Accounting Standards (ASs) 
 
In India, the regulatory framework of corporate disclosure includes The Companies Act 1956 
and The Securities and Exchange Board of India (Amendment) Act 2002.  
 
The annual accounts of companies are prepared in accordance with Schedule VI of the 
Companies Act, 1956, and are known as Balance Sheet and the Profit & Loss Account. These 
are required to be prepared in accordance with Section 211 and Schedule VI to the Companies 
Act, 1956. Part I of the schedule contains the form of Balance Sheet, and Part II specify the 
contents of a Profit & Loss Account. Companies are required to abide by the Accounting 
Standards (ASs) of the Institute of Chartered Accountants of India (ICAI) (Banerjee, 2002).  
 
The Securities and Exchange Board of India Act, 1992 has resulted in the establishment of a 
Board (SEBI) for the purposes of protecting investors’ interest in securities; to facilitate the 
development of the securities market; to regulate the market of securities; and to provide for 
incidents or matters connected in regard to that. The Act came into effect in 1992 with 
succeeding amendments several times later on (Taxmann’s, 2003).  
 
ASs are pronounced by the ICAI that applies to ‘general purpose financial statements.’ This 
consist of Balance Sheet, Profit & Loss account and other statements and explanatory notes, 
which comprise part thereof, issued for the use of shareholders/members, creditors, 
employees and the public at large. ASs do not apply while accounting for tax purposes unless 
stated by tax authorities (D’Souza, 2002).  
 
The ICAI derives its power from the Chartered Accountants Act, 1949 (Banerjee, 2002).  The 
ICAI established the Accounting Standards Board (ASB) on April 21, 1977 to harmonise 
diverse accounting policies and practices of companies in India. The main task of the ASB is 
to formulate accounting standards, so that the council of the ICAI can make these standards 
mandatory. The ASB considers the laws, customs and business environment of India while 
formulating its standards. The ICAI is a member of the International Accounting Standards 
Committee (IASC) (now known as International Accounting Standards Board) and has agreed 
to support the objectives of the IASC. ASB gives due consideration to IASs (now 
International Financial Reporting Standards) and try to integrate them by taking the 
considerations and practices prevailing in India (D’Souza, 2002).  
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Indian companies are not bound by any regulations as to whether to provide a ‘financial 
highlights’ section in annual report and the nature of information items to be provided in this 
section. Therefore, any information provided by Indian companies in this section is voluntary. 

 

RESEARCH METHOD 
 
The research method involves the preparation of checklist (See Table-1) from those items that 
have been suggested as significant to be disclosed in annual reports by both the 
‘sophisticated’ and ‘non-sophisticated’ investors as suggested in the study of Joshi and 
Abdulla (1994). The use of this framework is appropriate at the present moment, since the 
professional environment and economic change of India did not have a major shift in between 
1994 and 2004. India liberalised its policy in regard to industries and investment from July 
1991 (Arun and Turner, 2002). Hence, any effect of this change of economic policy on the 
information requirements of users of annual reports is expected to have taken place before the 
year 1994, when Joshi & Abdulla (1994) did their study. Similarly, India took the policy of 
adapting IASs now known as the IFRSs from the year 1977. Hence, any effect of this shift in 
accounting policy has not made much difference after 1994 as the ASB of the ICAI started to 
issue accounting standards taking the IASs as the basis from 1979 followed by issuing 
mandatory accounting standards from 1991.  
 
The checklist prepared for my study does not include all of information items that have been 
suggested in the study by Joshi and Abdulla (1994) and only includes those items that can be 
disclosed in the form of ‘financial highlights.’ Each item in the checklist were within the rank 
of 28 out of the total number of items, that is, 59 in the study by Joshi and Abdulla (1994) and 
hence these items have been perceived to be significant by investors surveyed. After the 
preparation of this checklist, ‘financial highlights’ section of a sample of companies listed on 
any of the Indian stock exchanges have been examined to investigate as to whether this 
section contains that information, which has been considered as significant by the investors, 
in the study by Joshi and Abdulla (1994). 
 
The sample of companies for this research consists of 47 top companies by market 
capitalisation (see Appendix) as listed on www.indiainfoline.com as updated on 30th July 
2004.  The rationale behind the selection of top 47 companies being the fact that, larger firms 
possess the resources and expertise required for the production and publication of financial 
statements in order to meet the diverse requirements of many shareholders and creditors 
(Ahmed, 1994) and market capitalisation as a representative of selecting top companies has 
been used in previous studies as well (Beattie and Jones, 2000; Beattie and Jones, 2001). 
Another reason behind selecting 47 companies was the website www.indiainfoline.com only 
provided ranking of top 47 companies and there was no other available source to gather 
information about the ranking of smaller firms.  
 
www.yahoo.com was used as a search engine to obtain the websites of respective companies. 
Then, annual reports for the year 2003-2004 for all of these sample companies were searched 
on their websites.  
 

INFORMATION ANALYSIS 
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The ‘financial highlights’ section of annual report for the year 2003-2004 of each companies 
have been investigated in order to examine as to whether they provide any information items 
as listed in the checklist. Then, the percentage of companies disclosing each item in the 
checklist has been computed to examine as to the percentage of companies revealing each of 
those information categories.   
 

THE RESULT 
 

Several synonyms have been found that mean ‘financial highlights’ in annual reports of 
companies surveyed. Phrases found as synonyms are as follows: 
Performance at a glance; ten years at a glance; 10-year digest; five-year profile; five-year 
summary; the result at a glance; decade at a glance; the year at a glance; snapshot.  
 
Out of 47 companies surveyed, website could not be accessed for one company (Hindustan 
Petroleum Corporation Ltd.). No website was found for the Indian operation of a company 
(Nestle India Ltd.) and for another company (Digital Global Soft Ltd). No annual report for 
the year 2003-2004 could be obtained from the website of nine companies (Mahanagar 
Telephone Nigam Ltd., Bank of Baroda, Oriental Bank of Commerce, Indian Petrochemicals 
Corporation Ltd, Hindustan Zinc Ltd, Bharat Electronics Ltd, Corporation Bank, Mangalore 
Refinery & Petrochemicals Ltd and Lupin Ltd), leaving a sample size of  35 companies. The 
result of the survey can be given in table 1 as follows: 
                                               

TABLE 1: THE CHECKLIST AND THE RESULT 
ITEM 
NO. 

PARTICULARS RANKS 
AS PER 
JOSHI 
AND 

ABDULLA 
(1994) 

STUDY 

NUMBER OF 
COMPANIES 

PERCENTAGE1

1 Cash profit per 
share 

4 2 5.71% 

2 Dividend payout 
ratio 

5 12 34.29% 

3 Debt-equity ratio 8 8 22.86% 
4 Current market 

value per share 
10 4 11.43% 

5 Return on equity 13.5 9 25.71% 
6 Intrinsic worth of 

the share 
17 5 14.29% 

7 Return on total 
assets 

25 1 2.86% 

8 Earnings per share 26 20 57.14% 
9 Total short-term 

borrowings 
27 0 0% 

10 Interest coverage 28 0 0% 
                                                 
1 All percentage calculations have been corrected to two decimal places and computed out of 
35.  
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ratio 
 
 
Table 2 provides the number of companies disclosing required information under ‘financial 
highlights’ section of their 2003-2004 annual report. 
 

TABLE 2: COMPANIES DISCLOSING REQUIRED INFORMATION   
No. of required items disclosed taking 

the checklist as the basis 
Number of companies 

0 9 
1- 4 items 22 

5 or more items 4 
 
Results in table 2 suggests that 9 companies out of 35 companies which reveal their annual 
reports for the year 2003-2004 do not disclose any of the required information in ‘financial 
highlights’ section. Most of the companies disclose only one to four of the required 
information items. Only four companies disclose five or more of the required information 
items.  
 
Table 3 provides a comparison between industry sectors concerning the disclosure of items 
under ‘financial highlights’ taking the checklist as the basis: 

 

TABLE 3: DISCLOSURE OF REQUIRED INFORMATION UNDER ‘FINANCIAL 
HIGHLIGHTS’ OF 2003-2004 ANNUAL REPORT 

SECTOR2 
Number of 
companies in 
sample 

Number of 
companies not 
disclosing any 
required 
information 
items  

Total number 
(score) of 
required 
information 
items disclosed

Average 
number 
(score) of 
required 
information 
items 
disclosed 

Oil & Gas 4 - 11 2.75 
Diversified 2 2 0 0 
Pharmaceutical 4 2 2 1 
Manufacturing 13 2 30 2.73 
Technology 4 2 4 2 
Media and 
entertainment 

1 - 1 1 

Services 7 1 13 2.17 
Total 35  61  

 

                                                 
2 Here ‘Diversified’ sector includes companies operating in more than one area encompassing FMCG, hotels, 
paperboards and packaging, agribusiness, home and personal care products, food and beverages, childcare, 
cooking, pet care and wellness. Companies in telecom services or other Information Technology (IT) services 
have been considered under ‘Technology’ sector. ‘Services’ sector includes companies offering transport 
services. The averages have been calculated by taking only the number of disclosing companies as the basis.  
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The results indicated in table 3 suggest that, on an average the ‘Oil & Gas’ sector provides the 
highest number of required information in their ‘financial highlights’ taking the checklist as 
the basis, followed by the ‘manufacturing’ sector.  The companies belonging to ‘diversified’ 
sector do not provide any of the required information.  

 
DISCUSSION AND ANALYSIS 

 
The result indicates that most of the companies do not disclose information items under that 
are perceived by users of financial information in India as significant under ‘financial 
highlights’ section. Only ‘Earnings per share’ is disclosed by more than 50% of companies 
surveyed, followed by ‘Dividend payout ratio,’ which is disclosed by 34.29% of companies.  
Most of the other information items are disclosed by much less percentage of companies.  
  
Most of these 35 companies, disclose only one to four of the required information items in 
‘financial highlights’ section, which is less than 50% of the required items. These results 
indicate that if the checklist is taken as the basis of measuring the demand of information 
items by investors in ‘financial highlights’ section then the nature of information disclosure 
by these companies under this section of annual report does not meet the requirements of 
investors.    
 
Legitimacy theory suggests that organisations must emerge to be considering the rights of the 
public at large, not only those of the investors. If the organization does not appear to function 
within the boundaries of that behaviour which is considered apposite by the society, then the 
society will take suitable action to eradicate the organisation’s right to continue its operation 
(Deegan, 1997). Neu, Warsame, Pedwell (1998) state that the key to legitimation is the 
symbolic aspect of organizational actions including textually-mediated discourses. Modern 
society is increasingly organised by magazines, newspapers, annual reports and other official 
publications. They further stated that as most organizational activities are unobservable, the 
external public relies on words and number, that is, annual reports and financial statements as 
proxies for these activities. Therefore, organisations also use the information provided in 
annual reports as a medium to ascertain legitimacy and the mode of managing public 
impression. Referring Lindbolm (1994), Neu et al. (1998) differentiated three strategies of 
communication for image creation: (1) an endeavour to educate and inform the relevant public 
in regard to recent organizational actions that overrides previously perceived deficiencies; (2) 
an effort to change the perceptions of external parties; and (3) an attempt to divert attention 
from the perceived problem areas by changing the focus of external parties.  
 
The result of the study of 35 companies suggests that they are not disclosing those 
information items required by investors in ‘financial highlights’ section. The reason behind 
such non-disclosure, following Neu et al. (1998) can be to overcome deficiency in specific 
areas or divert the attention of external parties specifically investors by disclosing other 
information items so that the external parties get diverted from perceived problem areas. 
However, another reason can be that these companies are unaware of investors’ information 
requirements from this particular section of annual report.  
 

CONCLUSION 
 
Annual reports have been considered to be the medium of communication between companies 
and interested parties (Stanton, Stanton and Pires, 2004; Ahmed, 1994; Joshi and Abdulla, 
1994; Cook and Sutton, 1995). Providing information in a comprehensive manner has been 
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emphasised by researchers as well (Cook and Sutton, 1995). Hence, it is suggested that, in 
order to make the ‘financial highlights’ section more useful, companies should disclose those 
information that are perceived to be of significance by users of annual reports and specifically 
investors as one of these user groups. This will enhance the usefulness of this section together 
with the usefulness of the annual report itself by providing the required information in less 
time. However, the results obtained in this study indicate that companies are not either aware 
of users’ need in annual reports, or they are trying to manage public impression by diverting 
their attention in favourable direction.  
 
The conclusion of this research has global implication at present following the opening of the 
Indian market to foreign investment. Indian market became open to foreign investment from 
1991. Policies in regard to industries and investment have been made simpler and liberal to 
attract foreign investment to a certain extent (India Country Review, 2003). The Government 
of India (GOI) gives substantial attention to bilateral investment agreements and has signed 
bilateral investment treaties (BIT) with many countries, such as the United Kingdom, France, 
Germany and Malaysia (India Country Review, 2003). Foreign investment of up to 100 
percent is allowed in units set up in Export Processing Zones (EPZ’s), Software Technology 
Parks (STP’s), Electronic Hardware Technology Parks (EHTP’s), and Export Oriented Units 
(EOU’s) (India Country Review, 2003).  Since the introduction of this reform, approvals of 
Foreign Direct Investment (FDI) have increased. The GOI is also encouraging the set up of 
knowledge-based industries. In May 2000, the GOI has pronounced a 10-year tax holiday for 
knowledge-based industries such as pharmaceuticals and biotechnology to encourage and 
assist their research and development activities (India Country Review, 2003).  
 
One of the key attributes to attract investors’ especially foreign investors is to provide the 
information they need in annual reports. This is due to the fact that annual reports are major 
sources of company information (Ahmed, 1994). The present research suggests that Indian 
companies are not aware of the information requirements of investors. Hence, these 
companies should endeavour to obtain these information requirements from both national and 
foreign investors as a further step to improve legitimacy by considering the rights of these 
investors, and facilitating the disclosure of information required by them in less time. This in 
turn is expected to reward Indian companies with more foreign investment, together with 
enhancing the efficiency of supplying information required by foreign investors.  
 
Future research is required to gather knowledge as to the type of information that are 
perceived to be useful by a wide range of users including accounting academics and analysts 
of annual report at present. The current study uses Joshi and Abdulla (1994) for evaluating the 
‘financial highlights’ section and hence only considers the need of investors in annual reports 
and in this specific section only.  Secondly, the use of the survey result obtained by Joshi and 
Abdulla (1994) might not hold completely true at the present time due to difference in time 
period. India started to liberalise its economy from 1991 (Arun and Turner, 2002), which 
gradually resulted in an approval of US$ 6.7 billion in Foreign Direct Investment (FDI) in 
1999 (India Country Review, 2003, p. 89). This gradual change in the economy of India may 
have changed the information requirements of users of annual reports as well. Also, more and 
more ASs have been formulated by the ICAI leading to the issuance of 12 standards in a 
period of two years from April 2000 (Banerjee, 2002), which might have altered the 
requirements of users of annual reports. Finally, examining the annual reports of a broad 
sample of companies will further enhance our understanding as to whether ‘financial 
highlights’ section of annual reports of a wider number of companies meets the need of users 
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of annual reports and contribute towards further validation of the result obtained in the present 
study.    
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APPENDIX: LIST OF 47 COMPANIES SURVEYED AND THEIR MARKET 
CAPITALISATION 

COMPANY NAME MARKET CAPITALISATION (Rs 
bn) 

Oil & Natural Gas Corporation Ltd. 1,021.40 
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Indian Oil Corporation Ltd. 311.59 
ITC Ltd. 256.08 

Hindustan Lever Ltd. 255.78 
State Bank of India 232.60 

Ranbaxy Laboratories Ltd. 174.55 
Steel Authority of India (SAIL) Ltd. 164.60 

ICICI Bank Ltd. 161.04 
TISCO 144.17 

Gas Authority of India Ltd. 141.05 
Bharat Heavy Electricals Ltd. 133.31 

Tata Engineering & Locomotive 
Company Ltd. 

132.90 

Wipro Ltd. 127.10 
Hindustan Petroleum Corporation Ltd. 107.72 

Satyam Computer Services Ltd. 106.63 
HDFC Bank Ltd. 105.71 

Bharat Petroleum Corporation Ltd. 103.62 
Infosys Technologies Ltd. 102.84 

National Aluminium Company Ltd. 94.49 
HCL Technologies Ltd. 91.08 
Grasim Industries Ltd. 89.91 

Hero Honda Motors Ltd. 85.65 
Bajaj Auto Ltd. 83.19 

Hindalco Industries Ltd. 81.99 
Mahanagar Telephone Nigam Ltd. 81.62 

Dr. Reddy’s Laboratories Ltd. 58.14 
Zee Telefilms Ltd. 57.94 

Mahindra & Mahindra Ltd. 52.40 
Videsh Sanchar Nigam Ltd. 51.68 

Nestle India Ltd. 50.30 
Bank of Baroda 48.11 

Oriental Bank of Commerce 46.07 
GlaxoSmithKline Pharmaceuticals Ltd. 46.03 
Indian Petrochemicals Corporation Ltd. 43.63 

Gujarat Ambuja Cements Ltd. 43.17 
Associated Cement Companies Ltd. 40.94 

Hindustan Zinc Ltd. 39.02 
Container Corporation of India Ltd. 38.99 

Bharat Electronics Ltd. 36.40 
Shipping Corporation of India Ltd 35.27 

Corporation Bank 32.38 
Siemens Ltd. 30.16 

Nicholas Piramal India Ltd. 30.12 
Mangalore Refinery And Petrochemical 

Ltd. 
29.76 

Digital Global Soft Ltd. (Equipments) 27.45 
Bharat Forge Ltd. 25.73 

Lupin Ltd. 24.90 
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Source: www.indiainfoline.com (updated on 30/7/2004)  

 

 


